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: W x gl o g _ @ Overall revenues are down 22% since 2018,
Indigenous tourism is at risk. Despite high demand, it remains Bl despite the significant growth in businesses. This trend

one of the slowest sectors to recover from the pandemic. l reflects lower revenue per business on average, underscoring
Without investment commitments from government and partners, e saaiers el eline, diel S iz 2 il ey,

its cultural and economic potential may never be fully realized.
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Employment is down 5% since 2018
with businesses now operating with fewer
employees on average. The sector is facing

GDP contributions are down 24% compared
to 2018". After adjusting for inflation, 2023's real GDP
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contributions were lower than 2014 levels*. A e G s

Indigenous tourism continues to rise at a time
when businesses cannot find enough workers.

20° is added to government revenues for every dollar
of revenue generated by Indigenous tourism businesses
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Tourism Sector government revenue in 2023 ITAC is the national voice of Indigenous-owned tourism
‘\%%i?%”ganada businesses in Canada, providing Indigenous-led solutions

to grow the industry.
All data listed is sourced from the - Scan to access * Targets are from ITAC's 2030 Vision.
Conference Board of Canada’s 2023 2 -@  more info including Learn more at Bit.ly/itac-2030-vision

Indigenous Tourism Sector Impact in 4+ provincial and territorial
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1 ¥ } 2014 data from National Aboriginal Tourism Research
To download the report, visit Project 2015, O'Neil Marketing & Consulting

Bit.ly/cboc-2023-impact



