
UNIQUE ONLINE 
SALES OPPORTUNITIES

The distribution of your experiences is key to building your business. ITAC is offering a  
unique opportunity to all of our export-ready members to sell their tourism experiences  

online through a tailor-made platform: DestinationIndigenous.ca.

For Marketing Upgrade members, we’re also offering the option to integrate online  
booking functionality into your own website, and at a significantly reduced cost!

For more information on how to 
participate, please contact:  

Jason Picard-Binet  
Sales Manager 

1-418-264-2849 
Jason@IndigenousTourism.ca

http://DestinationIndigenous.ca
mailto:Jason@IndigenousTourism.ca
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A Hub for Indigenous Tourism Experiences in Canada

Launching in 2020, the new DestinationIndigenous.ca website will be the ultimate 
vacation planner for anyone interested in experiencing Indigenous tourism in Canada. 
This new website allows people to connect with the unique stories and cultures of First 
Nations, Inuit and Métis Peoples across Canada. Through vibrant imagery, member 
highlights and engaging educational content, visitors will be drawn into the diverse 
Indigenous tourism offerings before they even leave their homes.

A key feature of the new website is its interactive map that allows visitors to easily 
search the entire country for the experiences they are interested in. Another key 
feature, made possible by ITAC’s partnership with Meridian Reservation Systems, is 
that participating ITAC members can also make their experiences bookable online! 
Once the user selects your experience, they can book it online and have the option of 
adding additional experiences to build out a custom itinerary.

Reach a Niche Audience Interested in Indigenous Culture

Last year, ITAC websites had over 144,000 users and 400,000 page views. These 
visitors represent a niche audience with a strong interest in our Indigenous cultures 
and traditional knowledge. Destination Indigenous will attract even more tourists 
whose primary travel goals include Indigenous experiences, allowing those travellers 
to connect with businesses like yours.

http://DestinationIndigenous.ca
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An Online Travel Agency for Indigenous Tourism Businesses

As the national association for Indigenous tourism, one of ITAC’s objectives is to 
ensure your experiences are promoted online. That’s why we are offering this tailor-
made, direct booking solution to all of our export-ready members. To participate, ITAC 
members need to either:

• Connect your existing property management system (PMS) to our Meridian 
Reservations Systems (MRS) booking engine 

or

• Sign up for the SimpleRez PMS (free for the first year - more info)

Your existing PMS can be connected to our MRS booking engine via an application 
programming interface (API). If you use SimpleRez as your PMS you not only get your 
inventory connected to our MRS booking engine, you can also integrate the online 
booking functionality into your website. Using either of these easy online booking 
systems, visitors will be able to book your accommodations, activities, attractions and 
tours from their computers, tablets or smartphones.

https://indigenoustourism.ca/corporate/wp-content/uploads/2020/04/SimpleRez-Hotel-Software-2020.pdf
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CUSTOMER BOOKING PROCESS

On the new vacation planner website, when a user clicks the “Book Now” button 
they will open up our MRS booking engine at Book.DestinationIndigenous.ca. 
From there they can book your experience or combine it with other experiences 
to create a custom itinerary. 

The booking process is very simple and only requires a few steps:

STEP 1
The customer visits DestinationIndigenous.ca and browses an interactive map of 
available Indigenous experiences. 

STEP 2
The customer selects one experience to book online.

http://Book.DestinationIndigenous.ca
http://DestinationIndigenous.ca
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CUSTOMER BOOKING PROCESS

STEP 3
The customer lands at our MRS booking engine: Book.DestinationIndigenous.ca and 
selects their dates to make sure their previously selected experience is available.   

STEP 4
The customer has the option of selecting additional experiences that are in close proximity to 
what they have already selected, then proceeding to final checkout.

http://Book.DestinationIndigenous.ca
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CUSTOMER BOOKING PROCESS

STEP 5
Customers arrive at your tourism experience with their booking confirmation. 
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PAYMENT & ACCOUNTING PROCESS

The accounting process for bookings is quite simple. 

Payment is processed through Book.DestinationIndigneous.ca 

1. Customers enter their credit card information and click submit 

2. The MRS booking engine charges the customer the full amount 

3. One month after the customer has experienced the travel package, MRS pays vendors 
minus the transaction fees (8% commission and 4% credit card fee)

The 12% commission is far below what you would expect to pay with online travel agencies 
such as Booking.com or Expedia. Because ITAC is a non-profit organization, the 8% 
commission is fully reinvested in the marketing and maintenance of our sales platform.

Sample Breakdown of Fees

$100 
+ $13 

= $113

- $4.52 
- $8 

- $13

= $87.48

Example experience/itinerary price 
Example 13% tax (varies by location)

Total paid by customer/gross amount paid to member

Credit card processing fee, 4% on gross package price 
ITAC commission, 8% on net package price 
Applicable tax remission

Net revenue for member

mailto:Jason@IndigenousTourism.ca
http://Book.DestinationIndigneous.ca
http://Booking.com

